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Thank you, Corporate Patrons!
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RCHBA HAS A NEW 
HOME OFFICE

352 W NORTHFIELD BLVD 
SUITE 4C-F

MURFREESBORO TN 37129
P: 615-956-6465

BREAKING NEWS
THE RCHBA.INFO WEBSITE IS 

GETTING A MAKEOVER
*LOOK FOR ALL OF THE NEW 

CHANGES MID MAY*

Rutherford County Mayoral Candidate Breakfast
Hosted by RCHBA & MTAR

April 3, 2018 we joined together with MTAR to host all of the 
County Mayor Candidates: Randy Allen, Heather Brown, Tina 

Jones, and Bill Ketron

TUESDAY MAY 1



Quality Heating & Air LLC

     615-895-8667 

Roscoe Brown Heating & Cooling 

     615-893-6972     

Middle Tennessee Electric’s Quality Contractor Network is a 

certif ied group of professional heating and air conditioning 

special ists who work to promote the instal lation of energy 

eff icient equipment. Call one of these QCN members today

and let them make your home more energy eff icient.
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The Cost per Square Foot Fallacy
by Kevin Atwood

Is the price per square foot method a good or acceptable way to compare prices of newly constructed homes?  Many people, 
from buyers to real estate agents and sometimes even home appraisers, regularly use this method because it is simple and 
appears to provide a quick and easy way to compare home prices.  There is a column dedicated to price per square foot on 
most every CMA report to allow buyers and agents to compare home prices, but I contend it is an extremely poor way to 
evaluate the value of a home and should only be utilized to show general trends of home prices for different parts of a local 
market.  There are simply way too many variables that go into the cost of building a home and its subsequent pricing to boil it 
all down to such a simple formula.  The intent of this article is to define some of those variables and components so builders 
can adequately respond to buyers and agents who want to know why a home that builder built costs more per square foot 
than the track built house down the road.

Imagine trying to buy a new car or truck based on comparing the cost per cubic foot of interior volume.  The interior volume 
is a statistic that almost every car manufacturer publishes so it would be possible to compare vehicle prices this way, yet it is 
never done.  Cost comparisons of vehicles are always made based on the base price plus options.  As with options on a 
vehicle, a variety of standard and upgraded features in a home’s construction will affect the overall cost per square foot and 
must be considered when comparing home prices.   There are too many features in a home to discuss all of them in this 
article, so the following list provides a brief summary of some of the more obvious features that would be easy for a buyer or 
agent to see:

Construction type – Is the house built on a concrete slab or a block foundation?  Slab foundations are less expensive to build 
than crawl space foundations.  Does the garage have space for three or more cars or is it the typical two car garage?  Because 
the square footage value used in the cost per square foot method is based only on “heated” space, there is often little or no 
consideration given to unfinished spaces such as extra garage bays or other unfinished spaces such as basements or rooms 
left unfinished.  It also doesn’t consider areas like covered porches and outdoor living spaces which can dramatically add to 
the final price of a house.  Also not considered are things like ceiling heights or whether the home includes a fireplace.  Nine 
and ten foot or more ceilings cost more to build than the traditional 8’ ceilings found in most homes.

Finishes – How much hardwood verses carpet is installed?  Hardwood is substantially more expensive to install than carpet as 
are tile floors in bath and laundry areas verses linoleum.  Is tile used for the master shower and/or secondary tub shower 
enclosures or did the builder use fiberglass inserts which are much less expensive?   Is there a tile backsplash in the kitchen?  
Look at the trim level in the house.  Are there any built-ins, wood shelving verses wire shelving, crown molding in multiple 
rooms, coffered or trey ceilings, etc.?  Are the widows trimmed out with wood inside or did the sheetrock just get finished 
and painted around the windows?  Did the builder use the more expensive 8’ tall doors on the first level or standard height 
doors?  Are they solid or hollow core doors? What type and quality of lighting fixtures, plumbing fixtures, and door hardware 
was used?

Appliances – Appliance package costs for new homes can vary significantly based on brand, type, and quality level.  Are the 
appliances an entry level “builder grade” or are they a higher quality stainless steel level?   Also, does the package include an 
electric range or built in double ovens with a gas cook top? 

Cabinets and Counter Tops – Are the cabinets custom made with quality materials and special features like “soft close” 
drawers and applied crown molding or are they “stock” box cabinets with minimal features and color choices?  Most builders 
are using granite now as a standard in the kitchen, but some will separate themselves by also using it in the secondary and 
master bathrooms or upgrading to quartz in the kitchen.   

Exterior Siding – How much brick and stone was used (most expensive), verses Hardi plank (intermediate expense), or vinyl 
siding (least expensive)?  Is the brick just on the front façade or does it cover the sides and rear elevation as well? 

Continued on page 7.



 TBA- Associate Committee Meeting*                

5/4 - Budget Committee Meeting* 
9:30AM - 10:30AM

5 /9 - Executive Committee Meeting* 
9:30 AM -10:30 AM

5/15 - Government Affairs Meeting*
9:30 AM - 10:30 AM

      - Board of Directors Meeting*
10:30 AM - 11:30 AM

May

5/16 - RCHBA Golf Scramble
   12 PM GMM

* Held at the new RCHBA Office

352 W Northfield Blvd. Ste 4C-F
Murfreesboro
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NAHB members can access 
each program using the co-
branded links, or download 
an overview of all discounts 
including phone numbers 
and program codes.

For links and more 
information visit:   
www.nahb.org/ma

NAHB Member 
Advantage Revenue 

Share

Member Advantage gives 
members an easy way to 
reduce expenses, maximize 
profits and increase 
efficiency. Through 
agreements with leading 
national companies, NAHB 
offers exclusive discounts on 
a variety of products and 
services that can benefit 
your business, employees 
and family. In 2016, NAHB 
members saved $20 million 
through Member Advantage.

RCHBA Golf Scramble x 2!



Justin Young - Commercical Fleet Sales Manager
jyoung@gmmurfreesboro.com - 615.900.4464 (mobile) - 615-893-6600 (main)



HBAT Member Rebate 
Program

Free Member Benefit to Builder & 
Remodeler Members of the HBA of 
Tennessee.

There are currently 50 of the 
country's leading Manufacturer 
Brands participating in the Member 
Rebate Program offering the same 
rebates as the "Top-5 Builders" 
receive regardless of your volume.

For more information:  
www.hbat.org/member-rebates/

Exterior Features – These are features that are often undervalued by both buyers 
and appraisers but can be very expensive and have a significant impact on the cost 
per square foot.  A home with a well done landscape package including a multi 
zone irrigation system and an outdoor living area that includes an outdoor firepit 
or fireplace could easily cost $15,000 to $20,000 more than the same plan built in 
the same community without those features which would account for a $5 to $7 
per square foot difference on a 3,000 square foot house.

The features discussed above are, for the most part, visible and easy to explain to 
a buyer why they would command a higher price and result in a higher cost per 
square foot than a similar sized home that doesn’t include those features.  There 
are also however, many cost increasers that are not as apparent and therefore 
harder to explain to a prospective buyer or agent.  The most impactful of these is 
lot cost and lot variation.  Lot costs can vary significantly from one development to 
another based on the development’s location and the types of amenities offered 
within that development.  The builder could build the same plan in two different 
developments, but have a $5 or more per square foot difference in price just 
because the lot cost more in one development over the other.  Many developers 
are now also charging lot premiums ranging anywhere from $5,000 to $25,000 or 
more for lots that, for various reasons, make them more desirable and 
consequently worth more than other lots within the same development.  These 
premium lots may have an incredible view, or be larger than other lots, or located 
closer to a community amenity, but whatever the reason, the bottom line is a 
higher cost per square foot to build the same plan on a lot with a premium than on 
a standard lot within that same development. 
 There could also be variations in the characteristics of a lot that would 
dramatically impact the cost of construction and ultimately need to be reflected in 
the price of the home.   A sloping wooded lot may require significant clearing and 
earthwork expense to provide for driveway access and a clearing to build the 
house, extra foundation costs and possibly retaining walls, and multiple entry 
steps with handrails to access the front door.   The cost to deal with these issues is 
real so it is unfair to expect a new home built on a lot like this to cost the same per 
square foot as a similar plan built on a flat clear lot elsewhere in the same 
development.

The Cost per Square Foot Fallacy

(Continued from page 3.)

Finally, there is the “denominator effect” which means the cost per square foot 
contribution of the lot will vary depending on the size of home that ultimately gets 
built on it.  For example, if a buyer wants to build a 3,750 square foot home on a 
$75,000 lot, their cost per square foot, just for the lot, is $20.  If they only want to 
build a 3,000 square foot home on the same lot, their cost per square foot for the 
lot is now $25; a five dollar increase just because the square footage went down 
while the lot price stayed the same.  This effect is most dramatic with the lot cost 
because it is the highest fixed cost for most new home construction projects, but it 
is similar on a smaller scale for any fixed cost that is relatively the same regardless 
of a home’s size.  Other costs that could be subject to this effect might be the 
garage costs, exterior flatwork concrete costs, and taxes or fees.  
(Continued on page 8.)



The Cost per Square Foot Fallacy

Another hidden cost that is very difficult to explain to buyers is the impact of the ratio of first floor finished square footage to 
second floor finished square footage.   A home built with all or most of its finished square footage on one level will cost 
significantly more to build than a home that more evenly distributes the finished square footage over two levels because 
both the foundation and roof for a single level home must each be much larger for the same total square footage.  For 
example, let’s say two 3,300 square foot, four bedroom, three bath, two car garage homes are being built on adjacent lots 
and both homes have all the same options.   The only difference is that Home A has all 3,300 finished square feet on one level 
and Home B has 1,500 square feet on the first level and 1,800 square feet on the second level which includes finished space 
over the garage.   Most buyers will expect these two homes to cost about the same per square foot because they have the 
same options and are located in the same community, but they will not.  Home A has more than twice as much footing, 
foundation and roof than Home B which means there will be extra footing labor, concrete, foundation labor, block, framing 
labor, lumber, and roofing costs as well as extra brick and insulation costs.  Home A will need to be priced anywhere from $15 
to $20 per square foot more than Home B to cover the additional construction costs.  This example provides samples of 
homes at each end of the spectrum with one home having no finished space on the second level at all and the other having 
nearly 55% of its finished space on the second level.   As the ratio of second floor finished space to the total finished square 
footage approaches zero, the cost per square foot for that home will increase on a sliding scale as a function of the ratio.  
There is currently no adjustment made for this ratio when comparing homes on a cost per square foot basis, but as you can 
see, there needs to be.  

There are probably many more examples and points that could be made to further demonstrate the absolute fallacy of trying 
to compare new home pricing on a price per square foot basis, but the purpose of this article was to cover some of the most 
prevalent ones.   To have a quick and easy way to compare home prices is understandable,

(Continued from page 8)

Article by:  Kevin Atwood 
Southern Lifestyles, 
RCHBA VP

but as with most things in this life, the simplest and quickest way is 
not always the best or most accurate way to solve a problem.  
Each new home has its own unique set of variables, options, and 
features that determine its true value and the only real way to 
compare them is to take all of these factors into consideration.



Go  to NAHB.ORG/SAVINGS to take advantage of member discounts!

Dear 
RCHBA Members,

Last year you all had 
the chance to take 
advantage of the 
savings our national 
federation offered its 
members. 
YOU SAVED 
MONEY and we 
EARNED MONEY
back to our 
association! The 
National federation 
sent us a check for 
over 3K to give back to 
our local association 
because you all 
participated in the 
Member Advantage 
Program. So THANK 
YOU for saving money 
and participating in the 
Member Advantage 
Program. If you have 
any questions please 
give me a call to learn 
how you can save!

        -Ashlea Ross, EO



rchba@rchba.info 
RCHBA • 352 W Northfield Blvd Ste 4C-F• M'boro, TN 37129• P 615-956-6465

President-Kevin Woodward, 308-379-4704
V.P.- Kevin Atwood, 615-803-6234
Secretary- VACANT
Treasurer-Brad Byrd, 615-482-2120 
Associate V.P.-Stacy Vincent, 615-545-3968
Past President-Cory Arnold, 615-271-2133

Miller Loughry
Swanson  Constr.
Ole South Properties
Skill Construction
Jensen Quality Homes
Alley-Cassetty
Slayton Homes
Legacy Homes, Inc.
Properties Unlimited
Henley Supply 
Morgan and Son
Wayne Belt Gen. 
Properties Unlimited

Life Spikes

Spikes
Eric Parks
Chris Jensen
Keith Caywood
Roy Saylor
Brian Wilcox

Bank of Nashville  
Jensen Quality Homes
Caywood Homes
Ruth. Co. Habitat 
FNB of Mid TN

18.0
19.0
15.5
7.5
8.0

Ken Halliburton
Joseph Swanson
John Floyd
Steve Arnold
Steve Jensen
Dan Seals
Suzanne Slayton
Kevin Woodward
Richard Dillon
Sam Henley
Joe Morgan
Wayne Belt
Karyn Beaty

312.0
283.0
232.0
173.0
145.0
110.5
101.5
86.0
63.0
58.5
42.5
36.0
37.0

As of the 11/30/2017 NAHB 
report:
Spike Candidates

Curt Haynes
Bob Slayton 
Bridgett Thompson 
JR Eastman
Bill Gordon 
James Yates 
Howard Wilson 
Kelly Cearing 
Gentry Wheat 
Marti Neill
Whit Marshall 
Tim Tipps 
Bradley Byrd 
Jason Price 
Teresa Kid
Cory Arnold
Jeff Brockette 
Mitchell Bowman 
Tyler Haynes 
David Alcorn 
George Simpson 
Jennifer Battle
Andrew Young
John Pare
Donnie Williams

Haynes Brothers 
Slayton Homes 
The Jones Co. 
First Community 
Henley Supply 
Red Realty
Blue Sky Constr. 
FNB of Mid TN 
Wilson Bank 
Pella Windows 
Paran Homes 
Farm Credit 
Bancorp South 
ProSource
Keller Williams 
Skill Construction 
MTEMC 
Michael’s Homes 
Southland Brick 
Southern Lifestyles 
NW Exterminators 
A Clean Mess
City Tile
Bulldog Home Imp.
J. D. W. Constr.

5.5
5.5
5.0
4.5
3.0
2.5
2.5
2.0
2.0
2.0
2.0
2.0
1.0
1.0
1.0
1.0
1.5
1.5
1.0
1.0
.50
.50

As illustrated in the figure on the right, real GDP grew by 2.3 

percent in the first quarter of 2018. Today’s release indicates 

that the US economy has exceeded its potential growth rate as 

estimated by the Congressional Budget Office (CBO). However, 

the spread between actual GDP growth and the economy’s 

potential growth has narrowed as well. The convergence of 

actual GDP growth partly reflects a slowdown in actual GDP 

growth, but the economy’s potential has accelerated somewhat 

as well.

Nation’s Economy Grows 
in the First Quarter 

1.0
.50
1.0



Housing is central to American family life and critical to a 
thriving economy. The state of the housing industry is a good 
barometer of the broader economy and the condition of the 

nation's social fabric.

To find out more information on Tennessee Economic Data visit 
http://www.nahbhousingportal.org/

SPOTLIGHT

Jeffrey Boese

820 Park Ave, Suite H
Murfreesboro, Tennessee 

37129

Tel: 615-900-1841
Fax: 615-900-1847

Email: 
rgflooring@comcast.net

Matthew Komisky

845 Bell Rd Ste 210 
Antioch TN 37013

Phone: 615.731.4767
Fax: 615.731.4765

Email: info@paragontn.com
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